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What you will get to know.

Basic Facts of History
Marketing Evolution

2008‘s Marketing Campaign
Conclusion and Questions
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Basic Facts of History
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Marketing Evolution
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2008’s Marketing Campaign

e creative
e |arge-scaled billboards
e |ocation-dependent

e central stations
e huge buildings (see below)

e next to Frankfurt stock exchange (left
picture)

| CHT = e
'EDE REVOLUTION BEGINNT MIT EINEM LEICH [_E‘,N PRICKELN,

o

Tobias Unger Marketing @ Bionade GmbH slide 5



Conclusion and Questions

today's What was

Sl o result of 25 changed? EINaNTIe
years of hard beyond the
work product itself
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